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线寻呼在大陆的发展史分作三个阶段：1984 年至 1992 年为酝酿期、1993 年至












































This article, the author studies the history of wireless paging in mainland. There 
is the quality of being twofold of wireless paging: “wireless" goes beyond wired, 
which make paging receive message while moving and which is the primary cause for 
wireless paging be for a spot in media history; on the other hand, “paging" shows the 
ways of using ,which only calls the receiver instead of speak face to face and which is 
the main reason for paging is superseded by Mobil phone. From the history, wireless 
paging is a the transition products in the fixed telephone and mobile phone. 
In the 1990's, as the transition products in the fixed telephone and mobile phone, 
paging is all the rage in China's mainland. Its popularity and influence penetrated into 
all aspects of society as one of the most popular media. By means of the 
comprehensively reviewed the course of development of  paging in China, this 
article will review the theory of media evolution in media environmental studies with 
collecting and sorting of related historical documents, and analyze and summarize the 
status and features of paging in the history of media . 
With Levinson's "medium theory of evolution" and Fiddler’s "the medium 
evolutionary principle", this paper will analyze the advantage of the paging, and put 
forward the technology and the economic as the two main reasons for the survival and 
development of paging. The former is the root cause of the paging, and the latter is an 
important factor that paging is still popular under the impact of mobile phone. 
In this paper, the history of paging in China's mainland is divided into three 
period through the collation and screening of historical materials: the period of 
expansion, from 1983 to 1992; the period of prosperous, from 1993 to 2000; and the 
period of recession, from 2000 to 2007. Also, the character of each period is 
summarized. 
After the outline on the situation and development of aging, combined with the 
comments of the industry and stakeholder, this paper puts forward the opinion of 
















difficulties brought by the technological disadvantages, the direct cause is the price 
decline in mobile phone use beyond the market expectation. 
Finally, combined with the previously investigation on paging, this paper puts 
forward its media character: paging is a semi-mobile personal communication tool 
with telegraph forms; it has space-biased media and scene of isolated characteristics, 
and achieves a simple function of mass communication. 
This paper is the first thesis in China on the studies of paging history. 
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Radio Paging，a non-speech，one-way，personal selective calling system with，









































“BB 机”、“寻呼机”等1。从 1992 年开始，就已经有众多文章对“寻呼”正名，
                                                      
1 见《寻呼机的正确称呼——BB 机、BP 机与寻呼机》（《现代通信》1994 年第五期）、《谈谈无线寻呼









































                                                      
1 寻呼机名称标准化的刍见， 刊于《邮电设计技术》1995 年第 3 期 
2 香港的电信业务，刊于《电信工程技术与标准化》1994 年第 2 期 






















年，第二阶段从 1988 年到 1993 年，第三阶段则是从 1993 年开始。第一阶段主
要是基础设施建设；在第二阶段，人们逐渐意识到寻呼服务的优势，用户人数增
多；第三阶段则是寻呼高速发展。（迈克·吴 1996）。何霞、孟宪东对历史阶段
的划分与迈克·吴一样，所提到的特点也基本一致（何霞 1997，孟宪东 1998）。 
倪翼峰将整个发展史分为四个阶段，第一个阶段从 1984 年开始到 1993 年，
其间只有当时的邮电企业经营寻呼业务，寻呼用户大多是企业用户，是自然垄断
阶段；第二、第三个阶段几乎同时发生，在 1993 年放开经营之后，无线寻呼的
运营市场进入了无序竞争阶段，这种状况一直持续到 2000 年； 后一个阶段则
是开始于 2000 年的行业重组阶段（倪翼峰 2000）。 
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